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“Truth Builds Trust.”
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BSc. Mechanical Engineering
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Non Targeted Marketing

Targeted Marketing

Real Estate Listing’s Success Path”

MONITORING
REALISTIC PROFESSIONAL MAXIMIZED SKILLED
PRICING ADS EXPOSURE LISTING NEGOTIATIONS
PERFORMANCE

360° MARKETING | MAXIMUM EXPOSURE

Broker Related & Non Broker Related Traffics

Off MLS Marketing

Direct
Email to
Realtors

Stand
Alone
Buyers

MLS Marketing

Email Campaigns

Local Signage &

Connection

Professional & Casual Traffic

ial Medi
Social Media Open House
LinkedIn Local
YouTube 13000+ FaceBook Traffic

Local Traffic
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Targeted Marketing

Targeted Marketing



| CAN BE COUNTED ON FOR:

CREATING VALUE PROFESSIONALISM

CREATIVE MARKETING WORK ETHICS

GOING THE EXTRA MILE SHORT MARKET TIME

NEGOTIATION SKILLS 24/7 ACCESSIBILTY

A DAY OF MY LIFE

THINKING,

EE’E?;V

| LIVE BY THIS
THOUGHT:

The life we know,
works with three
major laws

“Cause & Effect”

“Supply & Demand”

“Fear & Greed”

“The Price we set, will either sell your home or your neighbor’s.
Which one would you prefer?”
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